ﬁ‘ﬁ CCB Communications LLC. COACH CATHY NEWSLETTER

@i The Art of Executive Communication JULY 2, 2026

Words Worth Repeating for 250 Years

by Cathy C. Bonczek

What do you stand for?

Two hundred and fifty years ago, a group of men wrote the Declaration of
Independence.

Those of you who live in the United States and are American citizens are
pretty familiar with the concepts in the document, if not the exact words. We
are heading into a weekend of celebrating the anniversary of our country,
so it is much on our minds.

Around the world there are other documents equally meaningful: the Magna
Carta (1215), the French Declaration of the Rights of Man and of the
Citizen (1789), Korea's March 1st Declaration of Independence (1919), the
UN Universal Declaration of Human Rights (1948), the Canadian Charter of
Rights and Freedoms (1982), and many more.

Let's think about them as masterworks of communication. These documents had to use words to describe big,
enormous concepts: people's inherent rights, the limitations of power, and a rallying idea worth building a nation upon.
They needed writers who could capture life-changing ideas in a concise and memorable way. | often say, it's not what
you say, it's how you say it that matters. In these instances, words were the vehicles that moved people to act.

These weren't just political documents. They were leadership communication at its highest level. Thomas Jefferson's
gift as a writer is key to the enduring power of the Declaration of Independence. The French declaration was bolstered
because liberté, égalité, fraternité could fit on a banner. The Korean Declaration of 1919 was never enacted due to
Japanese occupation, but it was powerful for its statement of national identity and self-determination. Its last line:

"Let us march straight into the light."

Does your company mission statement have the same power and energy? Do your team members know exactly what
you believe your firm is capable of accomplishing?

If you had to sit down today to write your own declaration, what is it that needs to be saved, or created, or protected?
What message do you want echoing in the room after you have left? What do you stand for?

Two hundred and fifty years later, we still know what they stood for.
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