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Creating Interest from the Get-Go
by Cathy C. Bonczek

Imagine you are standing on a stage, alone. There are spotlights beaming at
you and there is an auditorium of people waiting for you to begin speaking.
An inner voice may ask, “Are they going to like my presentation? Are they
even going to care?”

The answer is, yes, if you make them curious to learn more from you.
When you start a presentation, we recommend that you first clear any clutter
from your audience’s mind. Introduce yourself, advise them to either ask |
questions throughout or hold questions until the end, and give an expectation
of the amount of time that will unfold. Housekeeping. This moment gives the
audience time to adjust to your energy, style and presence. It should clear
their minds of any distractions and help them get ready to listen.

But how to make them lean forward in anticipation right afterward? You might consider a creative opening.
This is when most people say, “Oh, you mean a joke.” Humor is wonderful to include in any presentation, but be
wary of telling a joke. Try a funny anecdote or observation instead. Try to use something that won’t offend anyone.
In other words, go carefully. Keep in mind, there are so many other ways to catch your audience’s attention!

. Start with a provocative question. “What if | could guarantee you’ll get promoted in one year’s time?”

. Display a powerful image: a photograph or a drawing that depicts a place, concept or idea visually.

. Consider a prop, such as holding up a medical device that fits in the palm of your hand and explaining it is
responsible for saving thousands of lives a year.

. Offer a personal tale: Those of you who know my story of how | broke both my arms in 2023, can imagine me
walking onstage holding a small paddle and starting a talk with, “lI want you to consider that pickleball can
be dangerous to your health.”

. Create a story, “Imagine that...”

. Challenge the audience: “You might believe...but what if | told you...”

. Share a quote or a surprising statistic.

. Play music or a video clip.

. Do something unexpected, but relevant.

A famous example of a great creative opening was done by model Cameron Russell in her 2012 TED talk about
her modeling career. She walked onstage in a little black dress, then took a moment to change her clothes
onstage, pulling on a long skirt, adding a comfy sweater over her head and switching into comfortable shoes. It
was a perfect set-up for her discussion on “Looks Aren’t Everything.”

This example illustrates the critical importance of connecting your creative opening to your topic. | do know of one
client who once strutted onstage in a cloud of smoke, used laser lights and rock music to add flash. When he
started his presentation with “And now for our 4th quarter numbers...” the audience was disappointed. (The
numbers weren’t that good.). This is why it's best to create your opening concept after you've already written your
conclusion. It should be a foreshadowing of the main message.
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